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Abstract

This study examines how knowledge and emotional response (affect) influence
consumer buying behaviour toward eco-friendly menstrual hygiene products, with
a particular focus on the mediating role of affect. A cross-sectional design was
employed, and data were collected via an online survey of 356 urban Indian women

using purposive sampling. Data were analysed using Structural Equation Modelling
(SEM) with SPSS (v25) and AMOS (v24) The resiilts reveal that hath knowledee and
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