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	JAIPURIA INSTITUE OF MANAGEMENT, INDORE
Post Graduate Diploma in Management (Batch 2025-27)

	Course Title: Managerial Economics, (Course Code: 40401)
End-Term Examination, Term-I (October 2025) 

	 Time Duration: 2 Hours                                                                                          Total Marks: 40



General Instructions:
1. [bookmark: _Hlk209182942]Answer the questions as directed. The break-up of the marks is given wherever necessary.
1. Calculator is allowed in the exam
1. Answer all the questions of a ‘Section/Question’ at one place in continuation.
1. Answers should be brief and to the point. 
1. Do not write on the question paper except your roll number.

Q1. Demand, Supply and Elasticity in Managerial Decision-Making (10 Marks)   CLO 1,2,3
a) As a manager, how would you apply the law of demand and supply in setting up product strategies? Give one example each. (2 Marks)
b) Why is understanding PED crucial for managers when deciding discounts, advertising, or entering new markets? (3 Marks)
c) A product faces demand and supply equations:
Qd=100−2P,    Qs=20+3P
As a manager, determine the equilibrium price (P*) and equilibrium quantity (Q*) to plan production. (5 Marks).
Q2. Production and Cost Analysis for Managers 			         (10 Marks)   CLO 1,2,3
A.  firm operating under perfect competition is producing 100 units of output. The total cost (TC) function of the firm is:
TC=200+10Q
where Q = quantity of output. The market price (P) per unit is ₹30.
i. Calculate Total Revenue (TR), Total Cost (TC), and Profit (π) at this output level (3 Marks).
ii. Should the firm continue production in the short run? Justify your answer (2 Marks).
B. A firm produces and sells a product in a perfectly competitive market at a price of ₹20 per unit.
a) If the firm produces 50 units, calculate the Total Revenue (TR). (1 Marks)
b) The firm’s Fixed Cost (FC) = ₹200 and Variable Cost (VC) per unit = ₹10. Calculate the Total Cost (TC) at 50 units. (1 Marks)
c) Calculate the Profit (π) at 50 units. (1 Marks)
d) As a manager, explain whether the firm should increase production, decrease production, or continue at the same level if the goal is short-run profit maximization. (2 Marks)
Q3. Strategic Comparison: Perfect Competition, Monopoly vs. Monopolistic Competition 
                                              					           (10 Marks) CLO 1,2,3
a) Write two key differences in pricing power between the Monopoly and Monopolistic Competition. (3 Marks)
b) As a manager in a monopolistically competitive market, explain how you would use product differentiation to gain an edge. Give one example. (2 Marks)
c) Consider a market with demand P= 12- Q. A monopolist faces marginal cost MC=2Q. Calculate the monopolist’s profit-maximizing output Qm and price Pm. Then calculate the competitive (socially efficient) output Qc where P=MC. (5 Marks)









Q4. Cost Concepts for Managerial Decisions – Fill in the Blanks               (10 Marks)   CLO 1,2,3
The following table shows output (Q) and Total Cost (TC) of a firm. Fixed Cost (FC) = ₹50. As a manager, complete the missing values to understand cost behavior:
	Q (Units)
	TC (₹)
	FC (₹)
	VC (₹)
	AC (₹)
	AVC (₹)
	AFC (₹)
	MC (₹)

	1
	70
	50
	___
	___
	___
	___
	___

	2
	90
	50
	___
	___
	___
	___
	___

	3
	110
	50
	___
	___
	___
	___
	___

	4
	140
	50
	___
	___
	___
	___
	___

	5
	180
	50
	___
	___
	___
	___
	___

	6
	230
	50
	___
	___
	___
	___
	___

	7
	290
	50
	___
	___
	___
	___
	___

	8
	360
	50
	___
	___
	___
	___
	___

	9
	440
	50
	___
	___
	___
	___
	___

	10
	530
	50
	___
	___
	___
	___
	___
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