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Instructions:
1. All questions are mandatory
2. Brief and up to the point answers are desired

Q.1 Pandemic has effected many businesses and they have changed their promotion mix. Analyse the line mentioned above with two recent changes made by organizations to suit to the recent external environment.					                     			`			(5 Marks)
                                
Q.2 Critically evaluate the importance of SEM, how organization can leverage the technique. What are the current trends adopted by companies give suitable examples to explain?
                                                                                                                                  				(5 Marks)

Q.3 What does a company need to keep in mind while designing a Facebook page for its product brands? How does the target segment define the contents, colours, and characteristics of the FB page?							                    						(5 Marks)	
Q.4 Blog marketing is the new buzzword in the industry. As a Digital marketing expert of Travago/Make my Trip how would you optimize it for the organization.	         					(5 Marks)
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