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	JAIPURIA INSTITUE OF MANAGEMENT, INDORE
Post Graduate Diploma in Management

	Course Title: Integrated Marketing Communication, (Course Code: 40129)
End-Term Examination, Term - V (Batch 2021-23) (February 2023) 

	 Time Duration: 2 Hours                                                                                          Total Marks: 40



General Instructions:
· All questions are compulsory.
· Questions 1 to 4 carry 10 Marks each.
· Apply the concepts studied in the class and answer accordingly.

Q1.   A leading European health drink brand is all set to enter the Indian market. You have been retained as an advertising consultant. How would you develop advertising strategy for this health drink brand? You may spell out your assumptions and clearly mention objectives and media choices.          										 (10 Marks)
[bookmark: _GoBack]                                            							                                                      Q2.  SRC Sports is into manufacturing and marketing Jai brand named sports accessories like SRC shoes, T Shirts, Gloves and few sports equipment in both Indian and few overseas markets.   SRC Sports had been in Indian market for the past 10 years and about 6 years back it had started exporting its products to overseas markets. There was a steady growth in the sales for the past few years, but for the last two years there has been reduction in sales in both domestic as well as in foreign markets. Hence the CEO of the company is thinking of better marketing communication strategies for both Indian and Foreign markets.   			(10 Marks)
1) Demonstrate steps of IMC planning process for SRC sports.  
          				 
Q3. Pick three brands of your choice, Highlight the advertising objective of these brands in the Television medium. What is the analysis of the appeal used in these advertisements along with rationale behind using these appeals?	  					(10 Marks)  				
 												   
Q4.  Discuss the value to marketers of using a cognitive response approach to analyze consumers’ reactions to and processing of their advertising messages. Choose a print ad or television commercial of your choice and examine the types of cognitive responses that it might generate using the Response Hierarchy Model.     										   									(10 Marks)
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